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Football: 

$70 million 
rights tab 
for radio, TV 

Total take of colleges and pros 
reaches another record, but prices 
of advertising rise too—to 
$210,000 a minute in Super Bowl 
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The cost of broadcast rights for profes¬ 
sional and college football continued on 
an upward spiral in 1973. The networks 
and radio and television stations will 
shell out a total of $69,903,342 this year, 
nearly $1 million over last year’s $68,- 
916,200. 

Primarily responsible for the increase 
is the rise in prices for local TV-radio 
rights to the 26 National Football League 
clubs and escalating charges by major 
collegiate conferences. 

This was the second consecutive year 
that U.S. football rights tab has gone up. 
Charges in 1971, for the first time in 25 
years, dipped slightly from those of the 
previous year. 

Here’s the way the rights picture looks, 
piece by piece, according to results of a 
nationwide survey conducted annually by 
Broadcasting: 

■ $64,850,000 from the TV and radio 
networks for pro and college games, com¬ 


pared to the $64,650,000 figure in 1972. 

■ $2,860,000 from local radio outlets 
for rights to pro games, a gain of over 
$300,000 from last year’s $2,557,000. 

■ $543,000 in local TV rights to pre¬ 
season pro games, a substantial increase 
over last year’s $389,500. 

■ $1,650,342 in local radio and de¬ 
layed TV rights to schools and colleges, 
compared to $1,319,700 in 1972. 

Here’s what ABC-TV, CBS-TV and 
NBC-TV are doing with the share of the 
pie they’ve purchased: 

ABC-TV continues its coverage of the 
National Collegiate Athletic Association 
games for the eighth straight year. The 
opening game—Saturday, Sept. 8—fea¬ 
tures UCLA against Nebraska from Lin¬ 
coln, Neb. The network will televise a 
total of 37 NCAA games in all, 13 of 
them nationally. ABC will shell out 
$13.5-million for the rights in the second 
year of a two-year contract. 

Chris Schenkel (play-by-play) and Bud 
Wilkinson (analysis) make up the an¬ 
nouncing team again this year, with 
former Michigan State coach, Duffy 
Daugherty, joining them as color man for 
the national games. ABC’s rate-card price 
for the NCAA games is $55,000 per 
minute. 

Filmed highlights of the top games will 
be packaged in a weekly program called 
NCAA Football Highlights , which wilt be 
televised every Sunday on ABC from 12 
noon to 1 p.m. NYT, between Sept. 9 
and Dec. 2. 

The college bowl games on ABC-TV 
this year (and their costs-per-minute) are: 
the Liberty Bowl from Memphis on Dec. 


17, $60,000; the Bluebonnet Bowl from 
Houston on Dec. 29, $28,000; the Gator 
Bowl from Jacksonville, Fla., on Dec. 29, 
$48,000; the Sugar Bowl from New 
Orleans Dec. 31, $60,000; and the Hula 
Bowl from Hawaii Jan. 5, $33,000. 

The New York Jets-Green Bay Pack¬ 
ers Sept. 17 game begins ABC’s fourth 
year of NFL Monday Night Football , 
which last season chalked up a 20.7 
Nielsen average rating for the 13 games, 
making it “one of the network’s hottest 
prime-time buys,” according to an ABC 
spokesman. 

The cost-per-minute price has been 
upped from last season’s $70,000 to 
$80,000 this year. The rights figure is 
$8.5-million (for the fourth year on a 
four-year contract). 

This season’s schedule again calls for 
13 games, to conclude on Dec. 10 (New 
York Giants vs. Los Angeles Rams). 
Calling the games again this year are 
Howard Cosell, Frank Gifford and Don 
Meredith. 

NBC-TV will again do 93 pro games 
this season, including the Pro Bowl game 
on Jan. 20. The schedule also encom¬ 
passes three preseason night games in 
prime time, seven doubleheaders, two 
Saturday games, a Thanksgiving Day 
game and divisional playoffs. The season 
kicks off on Sept. 16. NBC’s per-minute 
prices for pro games stack up as follows: 
preseason games, $46,000; Sunday single 
games, $46,000; Saturday singles, $52,- 
000; playoffs, $64,000; Thanksgiving Day 
game (Miami at Dallas), $70,000; Sunday 
doubleheaders, $74,000, the Pro Bowl, 
(Jan. 20), $80,000 and the National and 
American Football Conference champ¬ 
ionships, $100,000. Prices for college 
games: the Senior Bowl (Jan* 1), $32,000; 
the Orange Bowl (also Jan. 1), $80,000, 
and the Rose Bowl, $135,000. 

Play-by-play announcers for the vari¬ 
ous games are Curt Gowdy, Jim Simp¬ 
son, Charlie Jones, Bill Enis, Jay Ran¬ 
dolph, Ross Porter and Ken Coleman. 
They’ll pair off in various combinations 
with the following analysts: AI De- 
Rogatis, Kyle Rote, Dave Kocourek, Wil¬ 
lie Davis, Paul Maguire and Sam De- 
Luca. Tim Ryan will preside over the 
postgame scoreboard show. 

CBS-TV begins its NFL coverage this 
year with three preseason prime-time 
exhibitions, kicking off with Miami at 
Minnesota on Aug. 31 at 9 p.m. NYT. 
(The other two are slated for Sept. 6 and 
Sept. 9.) The pre-minute asking price 
for these three games is $50,000, the 
same as last year. 

A Sept. 16 doubleheader launches 83 
regular-season contests on the network, 
65 of them National Conference games 
and 18 interconference matches between 
National and American Conference 
teams. CBS also has four postseason 
games on tap: the National Conference 
playoffs Saturday and Sunday, Dec. 22 
and 23; the NFC championship on 
Sunday, Dec. 30, and the Super Bowl 
game in Houston Sunday, Jan. 13. The 
network has worked out a package deal 
encompassing regular and postseason 
games whereby sponsors who agree to 
buy at least 26 minutes over the course 
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It takes more than just music 
to moke WTMJ Radio Milwaukee's 
leading adult station ... 
because we carry... 

Green Bay Peckers... 

and the Milwaukee Brewers, University of Wisconsin Football, 
UW-Milwaukee Football and Basketball, the All Star Baseball 
Gome, NBA All Star Game, NFL Playoff and Championship 
Games, AFL Playoff Games, the Super Bowl, Pose Bowl, Cotton 
Bowl, Greater Milwaukee Open Golf Tournament, USAC Pacing, 
Monday Night NFL Football 

wtmJ 

RADIO 62 ^ 

•Source: ARB, April/May 1973, Total and Metro Survey Areas, Average Quarter and Cumulative 
Listening Estimates, 6:00 AM-12 Midnight, Monday thru Sunday 





of a season pay $75,000 a minute (or 
$5,500 more than last year). A minute on 
the Super Bowl will cost a record $210,- 
000 . 

Play-by-play men on the CBS telecasts 
are Jack Buck, Don Criqui, Jack Drees, 
Frank Glieber, Dan Kelly, Lindsey Nel¬ 
son, Ray Scott and Jack Whitaker. The 
analysts are Tom Brookshier, Timmy 
Brown, Irv Cross, Tommy Mason, Pete 
Retzlaff, John Sauer, Bart Starr, Pat 
Summerall and Wayne Walker. 

Preceding each NLF broadcast will be 
a 30-minute show called NFL Today, to 
be co-hosted by Mr. Summerall and Mr. 
Whitaker. The per-minute price for this 
pregame attraction is $26,000 (up from 
last year’s $25,000). A 30-minute post¬ 
game Pro Football Report will be hosted 
by Frank Clarke, Brent Musburger, Andy 
Musser, Bruce Roberts, Dick Stockton 
and Gil Stratton. The cost-per-minute for 
Pro Football Report is $40,000. 

Mizlou Productions will again be send¬ 
ing out IV coverage of four collegiate 
bowl games. One hundred and thirty-one 
stations have signed up so far (Mizlou 
guarantees 85% coverage to sponsors 
and their agencies), The Blue-Grey Bowl, 
Dec. 18, from Montgomery, Ala., and 
the Peach Bowl, Dec. 28, from Atlanta, 
will be called by Jack Drees. Lindsey 
Nelson will do the Fiesta Bowl, from 
Phoenix, on Dec. 21 and Jack Brick- 
house is play-by-play man on the Ameri¬ 
can Bowl, Jan. 6, from Tampa, Fla. The 
color man on all four games will be the 
actor and ex-football player Sam Groom. 

Major sponsors on the games are Col¬ 
gate (Ted Bates), Canada Dry (Grey), 


Best Western Motels (Admark), Armour 
Dial (Foote, Cone & Belding) and the 
State of Alabama Development Corp. 

Mutual Radio has a total of 21 NFL 
games scheduled for this season: two 
regular-season doubleheaders on Dec, 8 
and Dec. 15, 13 Monday-night games 
and two postseason NFL championship 
playoff doubleheaders on Dec. 22 and 23. 

In addition, Mutual will broadcast 14 
NCAA games, 10 of them involving 
Notre Dame, and the Sugar Bowl game 
on New Year’s Eve. Play-by-play men as 
usual on both pro and college games are 
Van Patrick and Al Wester. 

Prior to the Monday-night NFL games, 
Don Shula will preside over a 10-minute 
show. Notre Dame coach Ara Parsegian 
will host a Ford (JWT)-sponsored 15- 
minute program prior to the 10 Notre 
Dame games. 

The NFL games have picked up two 
major sponsors so far: the Econo-Car 
Co. (direct) and La-Z-Boy chairs (Mar¬ 
vin Hahn). The Notre Dame games will 
be partially bankrolled by the Royal 
Globe Insurance Co. (direct) and the 
Red Ball Transit Co. (direct). So far, 230 
or so stations have agreed to hook into 
the Mutual network. 

Hughes Sports Network has the half- 
hour NFL Game of the Week, hosted by 
Ray Scott, set for a 16-week run on 
122 stations. Hughes will also carry the 
East-West Shrine Game on Dec. 29. 

Grambling College’s 13 games this 
season will be fed to more than 100 tele¬ 
vision stations by Television Sports Net¬ 
work, New York. The games are taped 
by TVS and edited down to a one-hour 


program, then fed the following day to 
subscribing stations. 

Sponsors of the Grambling games this 
year are Oldsmobile (Leo Burnett), 
McDonald's drive-in restaurants (Need¬ 
ham, Harper & Steers), and Consolidated 
Cigars (Compton). 

Another big one on the college circuit 
in 1973 is radio coverage of the South¬ 
west Conference. This year marks the 
40th consecutive year that Exxon Co. 
U.S.A. (formerly known as Humble Oil 
& Refining Co.) has sponsored the entire 
package. There will be 55 games on a 
network of 126 outlets in Texas and New 
Mexico. The regional network will again 
be set up by McCann-Erickson, Houston, 
agency for Exxon. The agency said it will 
maintain its policy of carrying only 10 
commercials per game in order to avoid 
clutter. 

Following is a breakdown of the local 
preseason and regular-season radio plans 
of the NFL teams, along with plans for 
local preseason TV. 


AFC Eastern Division 


Baltimore Colts 

Wcbm(am) Baltimore will again orig¬ 
inate the Colts’ six preseason and 14 regu¬ 
lar-season games, feeding a regional net¬ 
work of 30 to 35 stations. 

Chuck Thompson will be on play-by- 
play, Ordell Braase on color. 

A 15-minute pregame Coach's Comer 
with Howard Schnellenberger has been 


The football price the networks pay 



Rights 

Date 

ABC-TV 

Coaches All-America Game 

unannounced 

June 23 

College All-Star Game 

unannounced 

Juiy 27 

NCAA College Games 

$13,500,000 

Sept. 8 

NFL Monday Night Football 

$8,500,000 

Sept. 17 

Liberty Bowl 

$2O0,O00 

Dec. 17 

Blue Bonnet Bowl 

unannounced 

Dec. 29 

Gator Bowl 

unannounced 

Dec. 29 

Sugar Bowl 

unannounced 

Dec. 31 

Hula Bowl 

unannounced 

Jan. 5 

Totaf 

$22,200,000 


CBS-TV 

NFC Preseason Games 

(2) 

Aug. 31 

NFC Games 

$20,000,000 

Sept. 16 

Sun Bowf 

unannounced 

Dec. 29 

NFC Division Playoff 

(2) 

Dec. 22 

NFC Division Playoff 

(2) 

Dec. 23 

Cotton Bowf 

unannounced 

Jan. 1 

NFC Championship 

(2) 

Dec. 30 

Super Bowl 

$2,500,000 

Jan. 13 

Total 

$22,500,000 


NBC-TV 

AFC Pro season Games 

(3) 

Aug. 18 

AFC Games 

$15,000,000 

Sept. 16 

AFC Division Playoffs 

(3) 

Dec. 22 

AFC Championship 

(3) 

Dec. 30 

Rose Bowl 

1,400,000 

Jan. 1 

Orange Bowl 

700,000 

Jan. 1 

Senior Bowl 

50,000 

Jan. 12 

NFC-AFC Pro Bowf 

1,000,000 

Jan. 20 

Totaf 

$16,150,000 


CBS Radio 

Cotton Bowl 

(D 

Jan. 1 

NFC Championship 

(1) 

Dec. 30 

Sun Bowl 

(1) 

Dec. 29 

Super Bowl 

(D 

Jan. 13 


Mutual Radio 

College All-Star Game unannounced July 27 

NFL Monday Night Football unannounced Sept. 17 

Notre Dame Football unannounced Sept. 15 

NFC Division Playoff unannounced Dec. 22 

NFC Division Playoff unannounced Dec. 23 

NBC Radio 

AFC Championship (1) Dec. 30 

Orange Bowl 0) Jan. 1 

Rose Bowl (1) Jan. 1 

NFC-AFC Pro Bowl (1) Jan. 20 

All networks announced rights $62,850,000 

Estimate for unannounced games and series $2,000,000 


Grand totaf for networks $64,850,000 

(1) Radio rights included in TV contract. 

(2) Rights included in NFL-Natlonal Football Conference pacAage. 

(3) Rights included in NFL-American Football Conference package . 


What major schools get from radio and local TV 


Conference 

Teams 1 

Radio 

stations 

TV 

stations 

Total rights 

Atlantic Coast 

7 

262 

17 

$ 129,600 

Big Eight 

8 

291 

20 

116,293 

Big Sky 

7 

35 

2 

5,950 

Big 10 

10 

269 

21 

248,434 

Ivy League 

8 

48 

3 

16,820 

Mid-American 

6 

38 

3 

5,450 

Missouri Valley 

7 

17 

3 

20,500 

Pacific Eight 

8 

133 

22 

316,210 

Southeastern 

10 

572 

40 

271,000 

Southern 

7 

43 

2 

2,500 

Southwest 

10 

126 

0 

110,000 

Western Athletic 

8 

67 

8 

155,085 

Others and Independents a 

29 

526 

28 

252,500 

Totals 

125 

2,427 

169 

$1,650,342 


1 Does not include conference members not fielding football teams; In case of 
Southwest Conference, university of Houston does not compete for champion¬ 
ship until 1975. 

a Independent figures do not include Notre Dame. 
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NFL MONDAY 
NIGHT FOOTBALL 

13 Games—Starts Sept. 17 


DAME 
FOOTBALL 

All 10 Games on Mutual 



THE DON THE ARA 

SHULA SHOW PARSEGHIAN SHOW 

10 Min. Before NFL Mon Nile Games 10 Min. Before Each N.D. Game 



NFL SATURDAY 


FOOTBALL 


4 Double Header Games 



A ra n 

L.- U 


COLLEGE GAME 
OF THE WEEK 


1st ROUND NFL 
CHAMPIONSHIP 


4 Sals. — Includes Mich.-Ohio State 


4 Games—First Step to Super Bowl 



SUGAR 

BOWL 


Only New Year's Eve Bowl Game 



VAN 

PATRICK 

Director of Sports 


AL 

WESTER 

Mutual Sporfscaster 



JIMMY 
THE GREEK 

5 Min. Daily —Football Predictions 


Greatest Football 
Coverage in History 

37 College & NFL Games in 73 



FOR RATES AND AVAILABILITIES, CONTACT YOUR MAN FROM MUTUAL RADIO 

NEW YORK CHICAGO Headquarters: World Center Building DETROIT LOS ANGELES 

135 West SOth Street 360 N. Michigan Ave. 918 16th St.. Washington, D.C 2000G 26600Telegraph Rd Sports Media Sales 

NewYork.N.Y. 10020 Chicago. Illinois60601 (202)785-6300 Southfield, Mich. 48075 434 North Rodeo Drive 

(212)581-6100 (312)641-0055 (313)354-4270 Beverly HilJs. Calif. 90210 

(213) 278-1740 

For information on how your station can become affiliated with the World's largest radio network, write: 

Gary Worth, V.Pres. Mutual Broadcasting System, Inc., 918 16th St. N.W. Washington. D.C. 20006 










































half-purchased by International Harvester 
(direct). The other half remains to be 
sold. One half of Colt Kickoff with Mr. 
Thompson has been purchased by Ameri¬ 
can National Bank (Howard Maleson 
Agency) with the remainder unsold. 

After the games, there are the News 
and Sports Scoreboardy half sold to Inter¬ 
national Harvester (direct), and Locker 
Room Report with Mr. Braase, sold to 
Montgomery Ward (Greg Algean Agen¬ 
cy) and Chr y si er-PIy mouth Dealers 
(Young & Rubicam). 

In-game sponsors are Exxon (McCann- 
Erickson), Royal Crown Cola (Hal Fran 
Agency), National Beer (W. B. Doner), 
Oldsmobile Dealers Association (Wilhelm 
Associates) and Household Finance Corp. 
(direct). 

Television coverage this year goes to 
wjz-tv Baltimore, which will carry the 
full slate of six Colt exhibitions. 

Dick Stockton will call the play-by- 
play and Art Donovan will be on color. 

No pregame or postgame programs 
are planned. 

One-quarter of the games has been 
sold to National Brewing Co., Equitable 
Trust Co., Baltimore News-American, 
Commercial Credit and Ourisman Chev¬ 
rolet (all through W. B. Doner). The 
remainder is being sold on a spot basis. 


Buffalo Bills 

Wkbw(am) Buffalo, in the second year 
of a three-year contract, will be doing all 
14 regular-season games and six exhibi¬ 
tions. As before, the games will be fed to 
a five-station network in upstate New 
York, and the announcers will be A1 
Meltzer (sports director of kyw-tv Phila¬ 
delphia), Rick Azar and Eddie Rutkow- 
ski. 

One-fifth shares in the play-by-play 
have been taken by M&T Bank (Com¬ 
stock), Chevrolet (Campbell-Ewald) and 
Benetoveich Kosher Products (Lark and 
Norman). Participating advertisers lined 
up so far are Budweiser (D’Arcy Mc¬ 
Manus), Burnham's Appliances (BBM 
Advertising), Contractors Carpets (Gelia, 
Wells and Mohr), Tops Supermarkets 
(Weil, Levy & King), Stewart and Ben¬ 
son Travel (Ellis Advertising). 

Wkbw is planning an hour and a half's 
worth of pregame programing, beginning 
with a 30-minute recap of the previous 
week’s game, to be sponsored by Maine 
Chrysler-Plymouth (direct). The next 
hour, which will consist of everything 
from helicopter reports of traffic tie-ups 
(expected to be severe because of limited 
access to the just-completed Rich Stadium 
at Orchard Park, a suburb of Buffalo) to 
phone-in comments from listeners, will be 
sponsored by Sommerfelt Realtors (Abby, 
Mecca) Keyser Cadillac (Weil, Levy & 
King), Turgeon Bros. Restaurants (Crea¬ 
tive Express), Roger Lewis Men’s Wear 
(Ellis, Singer & Webb) and A to Z Tele¬ 
vision (Creative Concepts). A five-minute 
postgame Scoreboard will be picked up 
by A M & A Department Stores (Com¬ 
stock) and an open-ended postgame 
Locker Room Report is sponsored by 
Exchange Mutual Insurance (J. G. Kelly 
Advertising). 



The ball game. BankAmericard, Rocky 
Mountain Region, has purchased the largest 
radio package in the 49-year history of 
KOA(AM) Denver. It includes sponsorship 
participation in Denver Bronco football, 
Denver Rocket basketball, Colorado Uni¬ 
versity football and University of Denver 
hockey, among other sports events. On 
hand for the signing of the deal (top, I to 
r): Bill Reef, account executive, Campbell- 
Mithun Advertising; D. Dale Browning, 
senior vice president of Colorado National 
Bank and manager of BankAmericard, 
Rocky Mountain Region, and Dick Eicher, 
vice president-marketing, Colorado National 
Bank. Attending the signing of the pact 
under which KOA acquired exclusive 
rights to Colorado University football: 
(bottom, I to r): Larry Zimmer, voice of the 
Colorado U. Buffaloes; Mick Schafbuch, 
vice president and general manager, KOA- 
AM-FM, and Colorado University head foot¬ 
ball coach Eddie Crowder. 

In addition to the Sunday coverage, a 
Monday Quarterback show is sponsored 
by Kleinhans Men’s Wear (Bowman, 
Block, Fatin & Cook), a Wednesday 
Scouting Report by Tuxedo Junction Ap¬ 
parel (Mayport Advertising), and a Fri¬ 
day Coach*s Report by Port of Sports 
sporting goods (direct). 

Three Bills’ exhibitions—Aug. 4 vs. 
the Eagles, Aug. 11 vs. the Packers and 
Aug. 31 vs. the Broncos—will be carried 
again this year by wkbw-tv Buffalo, 
with wokr-tv Rochester and wnys-tv 
Syracuse joining the hook-up. Play-by- 
play men will be Don Criqui and Paul 
Maguire. No pregame or postgame shows 
are scheduled. The only sponsor firmed 
up so far is Genesee Brewing (William 
Esty). 


Miami Dolphins 

Wiod(am) Miami will again be principal 
radio outlet for the 1973 NFL cham¬ 
pions, as it has been since the birth of 
the franchise in 1966. This year the Dol¬ 
phins’ regional network has expanded to 
20 stations within the state and four 


others in Philadelphia, Indianapolis, 
Honolulu and the Virgin Islands. 

Rick Weaver will be back doing the 
play-by-play; Fred Woodson will be on 
color, and Henry Barrow, field analysis. 

Pregame shows are the five-minute 
Coach*s Comment Show , featuring Dol¬ 
phins’ coach Don Shula and sponsored by 
Lum’s Restaurants (direct). That is fol¬ 
lowed by the Orange Bowl Express , with 
Messrs. Weaver, Woodson and Barrow, 
consisting of interviews and highlights of 
the previous game. Express sponsors are 
Abercrombie & Fitch (Kelly-Scott-Madi- 
son), Burdines (direct), Kentucky Fried 
Chicken (Marshall Simmons), Leon Ray 
Volkswagen (direct), Southeast Banks 
(Mike Sloan Advertising) and Robert 
Shane Jewelry (Ted Carlon Associates). 

The postgame Locker Room Show has 
been taken by Baron’s Men’s Shops 
(Allan Kriess Associates), Hollywood 
Federal (Advertising & Marketing Asso¬ 
ciates), Trail Dodge (direct) and U-Haul 
(Marshall Simmons). The Scoreboard 
Show has been purchased by Hi-Fi Asso¬ 
ciates (Broadcast Print Media, formerly 
Time/Space Media Corp.), and Levitz 
(Mass Motivators). 

The in-game line-up consists of House¬ 
hold Finance Corp. (direct), Citgo 
(Media Corp. of America), Hill York 
Air Conditioning (Saunders-Bell-Hicks), 
National Airlines (F. William Free), 
Eveready (William Esty & Co.), and GM 
Chevrolet Truck Division (Campbell- 
Ewald). 

TV coverage of the Dolphins this year 
moves to wplg-tv Miami, which will 
carry three Saturday preseason games 
(Aug. 4, 11 and 18) on a one-day delay 
basis, Sundays at 9 p.m. 

Play-by-play man will be the station’s 
sports director, Joe Croghan, with the 
color man to be announced. Jack Clancy, 
former Dolphin player, will handle color 
analysis. 

One-eighth of the games has been sold 
to Southeast Bank (Mike Sloan) and 
another quarter has been purchased by 
Mainline Leasing (direct). The re¬ 
mainder is going on a spot basis and was 
85% sold as of last week. 

No pregame or postgame programs 
are scheduled. 


New England Patriots 

Three years into a five-year pact with 
the New England Patriots, wbz(am) 
Boston will cover all seven Patriot exhi¬ 
bition games, as well as the 14 regular- 
season contests from Fitchburg, Mass. 
Fifteen stations in the New England area 
are lined up to receive feeds on all the 
games from wbz. 

Pats coach Chuck Fairbanks will con¬ 
tinue to host his own pregame show. 
And, in the planning stages there is a 
new one-hour postgame program from the 
stadium called The Goal-Line Show Gil 
Santos returns to handle play-by-play 
announcing duties, as does former field- 
goal specialist Gino Cappeletti to handle 
color. 

Sponsors for the games include F&M 
Schaefer Brewing (through BBDO) and 
Chrysler-Plymouth Corp. (Young & Rub- 
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icam), each with one-quarter, plus 
Household Finance Corp. (Needham, 
Harper & Steers), Hill’s Foods and Atlan¬ 
tic Telephone (both Dean Wolf Asso¬ 
ciates) 

TV coverage of the Pats’ exhibition 
games goes this year to wcvb(tv) Boston 
from wbz-tv. The Patriot organization 
has been negotiating one-year deals only. 
Don Gillis will do play-by-play and 
former Patriot lineman Romy Loud will 
provide color. Wcvb reports 17 partici¬ 
pating advertisers for the exhibitions. 


New York Jets 

Wor(am) New York goes into its last 
year of a three-year contract as originator 
of Jet games. The station does expect to 
sign another contract this winter. The 
station will carry six exhibition and 14 
regular-season games. Thirty-four stations 
in New York, New Jersey, Pennsylvania 
and Rhode Island will take the station’s 
feed. Marty Glickman will be doing play- 
by-play announcing and former Jet star 
Larry Gantham will supply color. 

Both announcers will host the 25- 
minute pregame show and Mr. Gantham 
will do the 10-minute postgame show 
from the Jets’ locker room. 

Rotating sponsors for the season are. 
M&M/Mars (through Ted Bates), Manu¬ 
facturer’s Hanover Trust (Young & Rubi- 
cam), Tuborg Beer (Isidore Lefkowitz 
Elgort), Chrysler-Plymouth Dealers 
(Y&R) and a fifth sponsoi to be an¬ 
nounced. 

Wnew-tv New York will carry Jets 
exhibition games for the second year in 
a row. Charley Jones and an announcer 
not yet named will cover the six games. 
There will be no pre- or postgame shows. 

Sponsors are: Schweppes and Chase 
Manhattan Bank (both Ted Bates), Vi- 
talis and Manufacturer’s Hanover Trust 
(both Young & Rubicam), Miller Beer 
and Exxon (hoth McCann-Erickson), 
Midas Mufflers (Wells, Rich, Greene), 
Honda (Zucker Advertising), Qantas 
Airlines (Cunningham & Walsh), Toyota 
(Clinton E. Frank), Alberto-Culver (Ar¬ 
thur Wheeler), Head ’n’ Shoulders 
(Tutham-Laird & Kudncr), Firestone 
(Sweeney & James), SBLI (Lierberman- 
Katz), Rise (SSC&B), Carnation (Erwin 
Wasey), Dutch Boy Paints (Richard K. 
Manoff), National Airlines (F. William 
Free), Desenex (Rumrill-Hoyt), Royal 
Crown Cola (Joyce advertising) and 
Amphora (direct). 


| AFC Central Division 

Cincinnati Bengals 

The Cincinnati Bengals’ radio coverage 
will again be provided by wlw(am) 
Cincinnati as the station begins a new 
three-year agreement this fall for six 
exhibition and 14 regular-season games. 

Wlw’s coverage of each game begins 
with Coach’s Corner featuring Bengals’ 
coach Paul Brown and sponsored by 
First National Bank of Cincinnati 
(through Northlich-Stoley). Football Pre - 



Available now for 1973! America’s most 
successful syndicated football program! 


Will our computer again pick 80% winners? 


Ask now for demo tape and local costs! 


No man or machine has matched our computer. An aston¬ 
ished Ray Scott, twice voted America’s top sportscaster, 
returns for his sixth season of reporting the computer’s 
weekly score projections. 

• 18 weeks of programs start Sept. 12 

• Tape arrives your station each Wednesday 

• Pro Games— 41/2 and 214 minute programs 

• College (regional) —414 and 2% minutes 

Locally sponsored last year in 200 markets. 


Robert Wold Company 

11661 San Vicente Boulevard. 

Los Angeles, California 90049 • (213) 820-2668 
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view will be next, sponsored by RCA 
XL100 color television (Progressive Ad¬ 
vertising Agency Inc.). 

One-quarter sponsorships have been 
purchased for each game by Hudepohl 
Brewing Co./Burger (Stockton West 
Burkhardt Inc.) and Chevrolet (Camp- 
bell-Ewald). One-eighths on a continuing 
basis go to Union Central Life Insurance 
(Adams, Gafney & Associates) and 
Marathon Oil Co. (Campbell-Ewald). 
The half-time offering is being picked up 
by Steinberg’s Appliance (Hank Maro- 
witz). 

Wlw will also broadcast two postgame 
shows, Game Highlights and Star of the 
Game , to be sponsored by West Shell 
Realtors (Midland Advertising) and 
Fifth Third Bank (Ralph Jones Agency), 
respectively. Thirty-two stations in Ohio, 
Indiana, Kentucky and West Virginia will 
be the Bengals' regional network. 

Phil Samp will again be calling the 
plays for wlw and Jim Crum will supply 
color during the regular season, with Don 
Hine filling in for him during the exhibi¬ 
tion season. 

Before Jimmy Crum goes over to the 
radio side of the Bengals coverage, he will 
be providing play-by-play commentary 
for wlwt(tv) Cincinnati broadcasts of 
five exhibition games. Bill Brown will 
provide color. And the exhibition games 
will also be fed to another Avco Broad¬ 
casting outlet, wlwd(tv) Dayton, Ohio. 
Hudepohl Brewing Co./Burger (Stockton 
West Burkhardt Inc.) and Jake Sweeny 
Chevrolet (J. S. Freedman Advertising 
Agency) have each purchased one-eighth 
of each game. The Bengals-WLWT agree¬ 
ment is for one year. 

WE’VE GOT IT! 

The Largest Sports 
Lineup In Radio 

• Denver Broncos 
Football 

• Denver Rockets 
Basketball 

• Denver Bears Baseball 

• University of Colorado 
Football 

• University of Denver 
Hockey 

PLUS 

• Colorado High School 
Football & Basketball 
Championships 

• NBC Sports 

• Indy 500 

KOAai 

Denver's Big League Sports Station 


Cleveland Browns 

Whk(am) Cleveland is in the last year 
of its current three-year contract and will 
originate six exhibition and 14 regular- 
season Browns games. Over 40 stations in 
Ohio and Pennsylvania will pick up the 
feed. 

Gib Shanley will host a 20-minute pre- 
game show, as well as perform play-by- 
play duties. Jim Graner will supply color 
and host the postgame show, also 20 
minutes long. Sponsors for these shows 
are: East Ohio Gas (through Fuller, 
Smith & Ross), Eveready (William Esty), 
and Volkswagen of Ohio (Knight, Cowan 
& Abrams). 

Sponsor of the games are: Chrysler- 
Plymouth (Young & Rubicam), Blue 
Cross (Carr-Liggett), Household Finance 
(direct) and Stroh’s Beer (Doyle Dane 
Bernbach). 

Wews(tv) Cleveland will carry three 
exhibition games. Quarter sponsors are: 
Genessee Beer (William Esty), Dodge 
Dealers (BBDO) and Canada Dry 
(Norman Malone) with the rest to be 
spotted out. 


Houston Oilers 

Kilt(am) Houston for the tenth year is 
carrying the 14 regular-season games as 
well as six preseason games of the Hous¬ 
ton Oilers. There is no network this year. 
Dan Lovett, sports director of ktrk-tv 
Houston, and Ron Franklin, sports direc¬ 
tor of khou-tv there, will continue to be 
the voices of the team. 

Sponsors of the regular-season games, 
each one-fourth, are to be M&M/Mars 
Candy, State Farm Insurance and Wilkin¬ 
son Sword Blades (all through Ted 
Bates). The remaining fourth of the 
sponsorship includes such participation 
advertisers as Union Carbide (William 
Esty), First City National Bank (Young 
& Rubicam) and Southwestern Bell. 

Spring Branch Gulf Coast Honda 
(Calvin Jones Advertising) sponsors the 
pregame show; Ryder Truck Rentals, 
the wrap-up portion of the coverage. 

Ktrk-tv Houston is carrying three of 
the Oilers' away games; one live and two 
on a delayed basis. Mr. Lovett and Don 
Meredith are doing the coverage. The 
games will be sponsored by participating 
advertisers. 


Pittsburgh Steelers 

Wtae(am) Pittsburgh, which has just 
signed a new three-year pact with the 
Steelers, will broadcast a total of six 
exhibitions and 14 regular-season con¬ 
tests, originating a regional network of 
over 35 stations in Pennsylvania, New 
York, eastern Ohio, West Virginia and 
Maryland. 

Jack Fleming, the voice of the Steelers 
for the past 15 years, returns to do the 
play-by-play. Myron Cope returns to 
handle color. 

Full quarter sponsors of the games are 
Pittsburgh Brewing Co. and Pittsburgh 
National Bank (both through Ketchum, 
MacLeod & Grove), Shop N Save 


Markets (Cook Communications) and 
Chrysler Imperial Dealers Advertising 
Association-Plymouth Advertising As¬ 
sociation (Young & Rubicam). 

Before the games there's a program 
with wtae's Tom Bender, sponsored by 
Power Inc. (Jack Klauss Associates). 
Following that is the Chuck Noll Coach 1 s 
Show , featuring the Steelers* head coach 
and sponsored by Heritage Federal Sav¬ 
ings (Gateway Marketing Service Inc.). 
The Jack Fleming Pre game Show has 
been taken by Ryan Homes (Alpha & 
Associates) and a half-time show with 
Mr. Bender has been purchased by Gulf 
Products (local direct). 

The postgame Tom Bender Pro Foot¬ 
ball Report is sponsored by Admiral 
Products (Irwin Rosenberg Advertising 
and Sales Promotion) and Myron Cope 
Locker Room Interviews has been taken 
by Stop N Go Markets (Farnol Adver¬ 
tising). 

Spot advertisers in the game and in the 
pre- and postgame programs include 
European Health Spa (Frederick E. 
Wallin), Union Carbide (William Esty) 
and Best Feeds and Farm Supply (Cook). 

On the television side, wiic-tv Pitts¬ 
burgh will carry four of the Steelers* six 
preseason games. As an affiliate of NBC- 
TV the station also broadcasts the Steel¬ 
ers road games and the AFC regular- 
season schedule. 

For the exhibitions Ray Scott will do 
the play-by-play and wiic-tv sports direc¬ 
tor Sam Nover will be on color. 

The games were 80% sold out as of 
last week, with sponsors lined up so far 
including Koehler Beer (through Lando 
Inc.), Chrysler-Plymouth Dealers (Young 
& Rubicam), U.S. Steel (Compton), Mel¬ 
lon Bank (McCann Erickson) and Rock¬ 
well Manufacturing Co. (Ketchum, Mac¬ 
Leod & Grove). 

No pregame or postgame shows are 
planned. 


AFC Western Division 


Denver Broncos 

Koa(am) Denver plans to carry five 
preseason and 14 regular-season games 
of the Denver Broncos, with Bob Martin 
doing the play-by-play and Larry Zimmer 
the color. 

Sponsors, all taking one-eighth, will be 
Olympia Beer (through Botsford-Ket¬ 
chum), M&M/Mars Candy (Ted Bates), 
Public Service Co. of Colorado, Majestic 
Savings & Loan Association (Frye-Sills 
Advertising), Denver Ford Dealers (J. 
Walter Thompson), State Farm Insur¬ 
ance, Texaco (Benton & Bowles), Bank- 
Americard (Campbell-Mithun). 

Pre- and postgame games and spon¬ 
sors: NFL Today , Benson-Shadford- 
Fletcher Optical (Blanchard & Associ¬ 
ates), Gibralter Savings & Loan (Jack 
Campbell & Co.), Johnny Haas Lincoln- 
Mercury (Boccard Advertising), each 
one-third; pregame show, Kaufman's 
Men's Store; John Ralston Show t O'Meara 
Ford; postgame show, Orbach's (Neu- 
wirth-KolIer Advertising), Sir Speedy 
(Garrett & Co.) and Homelight (Arch- 





enbold, Mango & Friedman); NFL 
Scoreboard , Holly Inns (Neuwirth-Koller 
Advertising); Bronco Talk, Kentucky 
Fried Chicken (Campbell-Mithun) and 
Genuine Parts (Neuwirth-Killer); Lock¬ 
er Room Report (within Bronco Talk), 
Mr. G’s Restaurant (Berstein, Rein & 
Boasburg); John Ralston Show, Ralph 
Schomp Oldsmobile (Lochrie Advertis¬ 
ing). 

Koa-tv Denver is carrying only the 
five preseason games, with two delayed 
for time-zone correction. Jim Wilkerson 
will do the announcing, and sponsors are 
participating. 


Kansas City Chiefs 

Kcmo(am) Kansas City has the Chiefs’ 
six preseason and 14 regular-season 
games on its schedule. It will feed these 
20 games to a regional network of 30 
radio stations in Missouri, Iowa, Kansas 
and Oklahoma. Announcers will be Dick 
Carlson and Jerry Mays. 

Sponsors, each taking one-fifth are: 
Schlitz Beer (through Mace Advertis¬ 
ing); Chrysler-Plymouth Dealers and 
Armour Meat (both Young & Rubicam), 
and Interstate Securities Co. (Valentino 
& Radford). Still to be sold is the last 
fifth. 

The pregame program, Pro Football 
Report, has participating sponsors and 
Scouting the Chiefs, is sponsored by Unit¬ 
ed Missouri Banks (Oliver Advertising). 

The postgame Chiefs Wrap-Up will be 
sponsored by AAMCO Transmissions 
(Sher k Jones Advertising); Locker- 
Room, Chrysler-Plymouth Dealers 
(Young & Rubicam), and Around the 
NFL, participating. 

Kmbc-tv Kansas City, for the third 
year of a five-year contract, will broad¬ 
cast the Chiefs’ four preseason games, 
one live and the other three on a delayed 
basis. The games will be announced by 
John Sanders and will have participating 
sponsors. 


Oakland Raiders 

Knbr(am) San Francisco, for the second 
year of its three-year contract, will carry 
the Oakland Raiders’ 14-game series. The 
station originates the games to a north¬ 
ern California regional network of 10 
stations, plus four other stations in 
Nevada, Washington and Hawaii. The 
NBC-owned station also will carry six 
preseason games. Play-by-play announc¬ 
ing will be Scotty Stirling. 

Game sponsors (all one-fifth): Blue 
Shield of California (through Coleman 
Advertising), Pacific Telephone (BBDO), 
Northern California Toyota Dealers 
(Clinton E. Frank), United Delco 
(Campbell-Edward), 

Pre- and postgame reports include 
Raider Countdown, a pregame show 
sponsored by Louis Stores (Bob Francis 
Advertising); a postgame analysis, not 
yet sponsored; Locker-Room Report 
sponsored by Air California (Pereira Ad¬ 
vertising) ; Raider Report , not sponsored; 
Ask the Raiders, not sponsored, and 


We plan 
man 
truck 
track 
slate 
shoot 
cut 
can 
clear 
copy 

ship 

store 

and 

sweat. 

Just for you. 

In other words, the most complete package of 
video tape services in the industry. All you have 
to do is call us! 

Total tape technology in production, post produc¬ 
tion, distribution — syndication, and videocassettes . 



TRRNS-HMERICRN VIDEO, INC. 

1541 N. Vine St.. Hollywood, Calif. 90028 (213) 466-2141 
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Raider Roundup , sponsored by Art 
Bridges Pontiac. 

Ktvu(tv) San Francisco is carrying 
only the opening preseason Raider game 
against the New England Patriots on 
Aug. 5. Don Klein and Gary Park are 
doing the coverage* which has participat¬ 
ing sponsors. 


San Diego Chargers 

Kdeo(am) San Diego will be carrying 
the six preseason and 14 regular-season 
games of the San Diego Chargers, feed¬ 
ing them to 14 stations in California and 
Arizona. Stu Nahan and Ralph Lawler 
will be in the coverage booth. 

Sponsors thus far for the games are 
Texaco (through Benton 8c Bowles), 
Toyota (Clinton E. Frank) and M&M/ 
Mars candy (Ted Bates), each one-fifth, 
and Jack-in-the-Box, one-tenth. 

Pre- and postgame sponsors will be 
Rebel Shops (clothing), Foto-Mat, and 
Century 21 (real estate) (Attall-Champ- 
ion). 

Kcst(tv) San Diego will carry the six 
preseason games, with participating 
sponsors. 


NFC Eastern Division 


Dallas Cowboys 

Krld(am) Dallas will be marking its 
second year as broadcast base for the 
Cowboys. The 20 games will be fed to 
some 170 stations through the Texas State 
Network. In addition to major cities in 


Texas, the Cowboy broadcasts will be 
distributed to stations in Tennessee, Ar¬ 
kansas, Louisiana, New Mexico, Okla¬ 
homa, Arizona and Mississippi. 

Handling the play-by-play will be 
krld sports director Frank Glieber, who 
will share those duties with Verne Lund- 
quist, sports director of wfaa-tv Dallas. 
Krld’s A1 Wisk will do the color. 

Two hours before each game there’s a 
Countdown to Cowboy Victory show, 
with the Locker Room Show a half-hour 
after the final gun. In addition, krld will 
carry The Monday Tom Landry 5/tow, a 
15-minute program featuring the Dallas 
coach, followed by Ask Tex Schramm 
with the president and general manager 
of the Cowboys. 

Sponsors of the pregame and postgame 
shows are Dallas County Chevrolet 
Dealers (through Rominger), Neuhoff 
Meats (Tracy-Locke), North Dallas Bank 
(Case), Invenco (direct), G.E. Dealers 
(John Burnett), Union Carbide (direct), 
Equitable Life Assurance (direct), Dallas 
Baptist Churches (Time Rite), Safeway 
Stores and A&A Liquors (both W. W. 
Sherrill), Cowboy Kitchen (Advantage), 
Valentine Marine (Hal Copeland), Parra 
Chevrolet (direct), Cullum & Boren 
(Crown) and Friendly Chevrolet (di¬ 
rect). 

Game sponsorship on TSN has been 
purchased by Chevrolet Trucks (Camp- 
bell-Ewaljl) and Texaco (Benton 8c 
Bowles)/ 

On krld, the in-game sponsors are 
Chevrolet Trucks (Campbell-Ewald), 
American Airlines and Jack-in-the-Box 
(both Doyle Dane Bernbach), M&M/ 
Mars (Ted Bates), Schlitz (direct), A-l 


Who picks up the tab for 1973 network-television football 


A.C. Sparkplug (Burnett): CBS-TV, NFC games, 
division playoffs. 

Amarican Express (Ogilvy & Mather): CBS-TV. NFC 

§ ames, division playoff, division championship, 
uper Bowl, 

Arrow Shirts (Y&R): ABC-TV, NFL Monday night 
games. 

Aurora Products (Grey): ABC-TV, NFL Monday night 
games. 

Brunswick (Garfield Linn): CBS-TV, NFC games. 
Burlington Northern (BBDO): CBS-TV, NFC games, 
division playoffs, division championship. Super 
Bowl. 


Chevrolet (Campbell-Ewald): ABC-TV, NCAA games. 

Chrysler (BBDO): NBC-TV, AFC games. 

Colgata (Bates): NBC-TV, AFC games, division play¬ 
offs, division championship, Fro Bowl. 

Colt 45 (W. B. Doner): CBS-TV, NFC games. 

Consolidated Cigar (David, Oksner & Mltchneck): 
CBS-TV, NFC games. 

Faberge (Nadler & Larimer): ABC-TV, NFL Monday 
night games, NCAA games. 

Firestone (Sweeney & James): CBS-TV, NFC games; 
NBC-TV, AFC flames, division playoffs, division 
championship. Pro Bowl. 

Ford, Llneoln-Mereury Division (K&E): ABC-TV, 
NFL Monday night games. 

Ford, Ford Motor Division (JWT): CBS-TV, NFC 
games, division playoffs, division championship, 
Super Bowl. _ _ 

Foundation tor Full Service Banks (D-F-S): NBC-TV, 
AFC games, division playoffs, division champion¬ 
ship, Pro Bowl. 

General Cigar (Y&R): ABC-TV, NFL Monday night 


games. 

General Electric (Grey): ABC-TV, NFL Monday night 
games, NCAA games. 

General Motors (O’Arcy, McManus): ABOTV, NCAA 
games. 

Gillette (BBDO): ABC-TV, NFL Monday night games. 

Goodyear (Y&R): ABC-TV, NFL Monday night games, 
NCAA games; CBS-TV, NFC games, division play¬ 
offs, division championship, Super Bowi. 

Nagger Slacks (Tracey Locke): NBC-TV, AFC games, 
division playoffs, division championship, Pro Bowl. 

Hertz (Aliy): CBS-TV, NFC games. 

Holiday Inn (JWT): ABC-TV, NCAA games. 

IBM (Ally): CBS-JV, NFC games, division playoffs, 
division championship, Super Bowl. 


ITT Sheraton Corp. (BBDO): ABC-TV, NFL Monday 
night games. 

Mattel (Ogilvy & Mather): CBS-TV, NFC games. 

Mennen (Grey): NBC-TV, AFC flames, division play¬ 
offs. 

Metropolitan Lite (Y&R): ABC-TV, NFL Monday night 
games, NCAA games. 

Miller Brewing (McCann-Erickson): ABC-TV, NCAA 
games. 

Mobil Oil (DDB): ABC-TV, AFC games, division 
playoffs, division championship, Pro Bowl. 

Motorcraft (K&E): CBS-TV, NFC games. 

Mutual of New York (Vernet-Hayden): CBS-TV, NFC 
games. 

New York Life Insurance (Compton): CBS-TV, NFC 
games, division playoffs, division championship. 
Super Bowl. 

New York Slock Exchange (Compton): CBS-TV, NFC 


games. 

Philip Morris (Burnett): CBS-TV. NFC games. 

R. J. Reynolds (D-F-S): CBS-TV, NFC games. 

Ryder Systems (Mike Sloan): ABC-TV, NCAA games. 

Savings & Loan Foundation (McCann-Erickson): 
ABC-TV, NFL Monday night games. 

Schick (D-F-S): CBS-TV, NFC games. 

Sears (various): ABC-TV, NFL Monday night games; 
CBS-TV, NFC games, division playoffs, division 
championship, Super Bowl; NBC-TV, AFC games, 
division playoffs, division championship, Pro 
Bowl. 

State Farm Insurance (NH&S): CBS-TV, NFC games; 
NBC-TV, AFC games, division playoffs, division 
championship, Pro Bowl. 

STP (Media Buyers): CBS-TV, NFC games, division 
playoffs, division championship, Super Bowl. 

Sun Oli (Wells, Rich, Greene): ABC-TV, NFL 
Monday night games. 

Texaco (Benton & Bowles): ABC-TV, NCAA games. 

3 M Co. (BBDO): CBS-TV, NFC games. 

Union Carbide (Esty): CBS-TV, NFC games, division 
championship, Super Bowl; NBC-TV, AFC games, 
division playoffs, division championship, Pro Bowl. 

U.S. Tobacco (Warwick, Welsh & Miller): ABC-TV, 
NFL Monday night games. 

Warner-Lambert (JWT): ABC-TV, NCAA gemes; NBC- 
TV, AFC flames, division playoffs, division champ¬ 
ionship. 

Weyerhauser (Cole & Weber): ABC-TV. NCAA games. 

Zenith (FC&B): ABC-TV, NFL Monday night games. 


Kotzin (Tempo-Dallas), Consolidated 
Cigars (Compton) and Household Fi¬ 
nance Corp. (direct). 

Kdfw-tv Dallas will telecast five Cow¬ 
boy preseason games, with Mr. Glieber 
on play-by-play and Tom Hedrick on 
color. Tape delays will be aired by sta¬ 
tions in El Paso, Lubbock, Houston, 
Odessa, Wichita Falls, San Antonio, Har¬ 
lingen and Amarillo. 

Game sponsorship is on a participating 
basis and was reported 60% sold out last 
week. 

No pregame or postgame shows are 
planned. 


New York Giants 

Wnew(am) New York is winding up a 
three-year contract this fall with the 
Giants but already has signed another 
three-year pact insuring broadcasts 
through 1976. Wnew has been carrying 
the broadcasts since 1962, and for 1973 
has established a network of 28 stations 
in New York, New Jersey and Connecti¬ 
cut for the four preseason and 14 regu¬ 
lar-season games. 

Play-by-play will be provided by Marv 
Albert, Sam Huff and Chip Cipolla, 
wnew sports director. 

Coverage is again sold out and spon¬ 
sors are Getty Oil (through DKG Inc.), 
Lancer Rose Wine (Marschalk), Volks¬ 
wagen of America (Doyle Dane Bern¬ 
bach), F 8c M Schaefer Brewing (BBDO) 
and Manufacturer's Hanover Bank 
(Young 8c Rubicam). 

Mr. Cipolla will conduct a 15-minute 
pregame and postgame show sponsored 
by American Airlines (DDB) and Mc¬ 
Donald’s (Elkman Advertising). 

Television coverage on wcbs-tv New 
York will consist of six preseason con¬ 
tests, three live and three delayed. Play- 
by-play announcers will be Jack Drees 
and Don Criqui and color commentators 
will be Dave Marash and Wayne Walker. 


Philadelphia Eagles 

Wip(am) Philadelphia will carry 14 reg¬ 
ular-season and six exhibition games and 
expects to have 12 stations on a network 
in Pennsylvania, New Jersey and Dela¬ 
ware by the start of the season. Charley 
Swift and AI Pollard will return as the 
play-by-play and color commentators, 
respectively. 

The game sponsors are MAB Paints 
(through T. L. Reimel Advertising), 
Girard Bank (Aitkin-Kynett); McDon¬ 
ald’s Restaurants (Elkman Advertising); 
Chevrolet (Campbell-Ewald); Philadel¬ 
phia/Camden Metro Chevrolet Dealers 
(Berger, Stone 8c Partners). 

Pregame and postgame shows amount¬ 
ing to 25 minutes each will be conducted 
by Merrill Reese. Sponsors are Llanarch 
Gun Shop (Barsel Advertising), Eveready 
Batteries (William Esty Co.), Household 
Finance Corp. (direct), Cottman Trans¬ 
missions (Ross Advertising) and Mel- 
chiore & Delviscio Real Estate (Barsel 
Advertising). 

For the 13th year wcau-tv Philadel¬ 
phia will be telecasting the Eagles’ pre¬ 
season games, with two carried live and 
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four on delay. Hugh Gannon will pro¬ 
vide the play-by-play and Tom Brook- 
shier the color commentary. 

Participating sponsors in the coverage 
are Getty Oil (DKG Inc,), First Pennsyl¬ 
vania Bank (Spiro & Associates), Toyota 
Mid-Atlantic Dealers (Clinton E. Frank), 
Sears Automotive Products (Lane-Gold- 
en-Phillips) and Schmidt’s Beer (Rosen- 
feld, Sirowitz & Lawson). 


St. Louis Cardinals 

CBS-owned kmox(am) St. Louis again 
has on tap five preseason and 14 regular- 
season Cardinal games. A regional net¬ 
work was in the planning stage as of last 
week. The announcing team will consist 
of Bob Starr, Joe Pollack and Bill Wilker- 
son. 

There are two 10-minute pregame 
shows, Meet the C ordinals % with sponsor 
to be announced, and Coach's Corner , 
bought by St. Louis County National 
Bank (through Winfield Advertising), 
Sponsor of From the Locker Room, a 
10-minute postgame show, is to be an¬ 
nounced. 

One-quarter in-game buys have been 
made by Anheuser-Busch and House¬ 
hold Finance Corp., and one-eighths have 
been bought by St, Louis Datsun Dealers 
and Eveready Batteries. A one-quarter 
sponsor is to be announced shortly. 

The preseason contests will be aired by 
kmox-tv St. Louis. Bob Buck will handle 
play-by-play and the colorman to be se¬ 
lected. 

There are no plans for pregame or 
postgame programs. 

In-game sponsors are Frontier Airlines 
(Frye-Sills), Budweiser Beer (D’Arcy- 
MacManus) and Illini Federal Savings 
and Loan (Winius-Brandon), which have 
each purchased one quarter. The remain¬ 
ing quarter has been sold on a partici¬ 
pating basis. 


Washington Redskins 

For the tenth year wmal-am-fm Wash¬ 
ington will broadcast the full schedule 
(six preseason games and 14 regular- 
season games) of the Redskins. The re¬ 
gional network for the NFC champions 
has been increased to 35 stations this 
year. 

Steve Gilmartin will return to do the 
play-by-play and Mai Campbell will be 
back on color. 

In-game sponsors are McDonald’s and 
Household Finance Corp. (both through 
Needham, Harper & Steers), Chevrolet 
(Campbell-Ewald) and B. F. Goodrich 
(Ed Bartlett Advertising). 

Mr. Campbell will do a 10-minute pre¬ 
game show, purchased by Union Carbide 
(William Esty) and will also conduct a 
postgame program, as yet unsponsored. 

The Locker Room Reports an inter¬ 
view program with the Redskins’ Chris 
Hanberger, has been taken by Koons 
Ford (Kal-Merrick & Salen). 

Wmal-tv Washington will telecast five 
exhibitions, with Don Criqui and Irv 
Cross, announcers for the NFL on CBS- 


TV, handling play-by-play and analysis, 
respectively. 

There will be no pregame or postgame 
programs. 

The line-up of participating sponsors 
includes Ourisman Chevrolet and Poto¬ 
mac Electric Power Co. (both through 
W, B, Doner), Pyles Pontiac, Herby’s 
Ford and Templeton Olds (all Morrison, 
Williams & Demaine), Brown Pontiac 
and Page Pontiac (both Denniberg), Ven- 
tuno 21 (Metropolitan Associates), Ro¬ 
senthal Chevrolet (N.B.J. Advertising), 
Peck Chevrolet (B.G.A.), Koons Ford, 
Pepsi Cola, and Perpetual Building Asso¬ 
ciation (all Kal-Merrick & Salan), East- 
West Lincoln/Mercury (D.L.C. Adver¬ 
tising), Bogley Lincoln/Mercury (G,M, 
A. Advertising), Trailways (Ad P.R.), 
Washington Post (Earle Palmer Brown), 
Citizens* Bank of Maryland (Ernie John¬ 
son), Washington Star-News (Ehrlich, 
Harris, Manes), First Federal Savings & 
Loan (Harry I, Clarkson), Shell (Ogilvy 
& Mather), American Federal Savings 
and Loan (Reid Wallace), and Paxton 
Van Lines, Metro Masons, Columbia 
Federal Savings & Loan, Lin’s Karate 
School, Aquia Harbour and Webster’s 
Men’s Clothes (all direct). 


NFC Central Division 


Chicago Bears 

Wgn(am) Chicago will telecast three 
Bears’ exhibitions and 14 regular-season 
games, with Jack Brickhouse on play-by- 
play and Irv Kupcinet doing color. 

Returning as in-game sponsors are 
Standard Oil Co., Division of American 
Oil Co. (through D’Arcy, MacManus & 
Masius), G. Heileman Brewing Co, 
(Campbell-Mithun), and Household 
Finance Corp. (Needham, Harper & 
Steers). 

The pregame Warm-Up Show has been 
purchased by Robert Hall Clothes (Jack 
Byrne) and The Half-Time Show with 
Mr. Kupcinet has been taken by Eve- 
ready Batteries (William Esty). The post¬ 
game Scoreboard Show is sponsored by 
Chicagoland Oldsmobile Dealers (Stern, 
Walters & Simmons). 

In addition, there is the Mike Pyle 
Show, featuring the former Bear player, 
which precedes the pregame program and 
follows the postgame show. The show 
before the game is sponsored by Chicago¬ 
land Oldsmobile Dealers and the program 
after the game is a spot carrier. 

Television for the Bears will be han¬ 
dled again by wbbm-tv Chicago, which 
has penciled in Brent Musburger for the 
play-by-play and Mr. Pyle for color. No 
pregame or postgame broadcasts are 
scheduled. 

Taking one-quarter each of the game 
sponsorship are Tru Value Hardware 
(direct) and Chicago Mazda Dealers 
(Foote, Cone & Belding). Participations 
include Santa Fe Railroad (direct), 
Chicagoland Datsun Dealers (Parker Ad¬ 
vertising), Old Chicago Beer and Chi¬ 
cagoland Buick Dealers (both Post- 
Keyes-Gardner), Northern Trust Bank 
and Mid-Southern Toyota (both Clinton 


Frank), Kentucky Fried Chicken and 
Commonwealth Edison (both Leo Bur¬ 
nett), Hamm’s Beer (Dancer-Fitzgerald- 
Sample), American National Bank (Lee 
King & Associates), Yellow Pages (Earl 
Ludgin), Qantas Airlines (Cunningham 
& Walsh), M. Hyman & Sons (Haddon, 
Burns & Cohen), Shell Oil (Ogilvy & 
Mather) and Honda Dealers (Chiat/ 
Day). 


Detroit Lions 

Wjr(am) Detroit will broadcast 11 of 
the Lions’ 12 regular-season games but 
only two of the team’s six exhibitions 
because of conflict with late-season base¬ 
ball games of the Detroit Tigers, Wwj- 
(am) Detroit will handle the games wjr 
can’t. 

Wjr, in the third year of a three-year 
contract with the Lions, is the linchpin 
of a 48-station network blanketing Michi¬ 
gan and Indiana. Van Patrick will again 
be doing the play-by-play, with Bob 
Reynolds on color. 

Sponsors lined up so far are Ford 
Motors (J. Walter Thompson), Detroit 
Bank and Trust Co, (Ross Roy), Mara¬ 
thon Oil (Campbell-Ewald), Stroh Brew¬ 
ery (Doyle Dane Bernbach) and Elias 
Brothers Restaurants (Ross Roy). The 
station programs two 10-minute pregame 
shows, The Don McCafferty Show (Mr. 
McCafferty is the Lions’ coach) and Pro 
Football Today , and two 10-minute post¬ 
game shows, Scores and Highlights with 
Paul Carey, and From the Locker Room t 
with Mr. Reynolds. The sponsors of these 
sidebars are Union Carbide (William 
Esty), Sears Roebuck (Werner Adver¬ 
tising) and Michigan Mutual Liability Co. 
(Gray & Kilgore). 

Wjbk-tv Detroit will televise three 
Lions’ exhibitions: Aug. 3 ? vs. the Red¬ 
skins; Aug. 13, vs. the Chiefs; and Aug. 
18, vs. the Colts, Van Patrick and Ray 
Lane will again do the play-by-play. Ad¬ 
vertising minutes will be sold only on a 
participating basis. 


Green Bay Packers 

Wtmj(am) Milwaukee, the traditional 
radio outlet of the Packers, will again be 
doing six preseason and the 14 regular- 
season games. The Packers’ network has 
been expanded to 50 stations in Wis¬ 
consin, Michigan and Minnesota. An¬ 
nouncers again this year are Jim Irwin, 
the station’s sports director, on play-by- 
play, and Gary Bender (sports director of 
wkow-tv and wtso[am], both Madison, 
Wis.) on color. 

The game sponsors are Pabst Brewing 
(Kenyon & Eckhardt), M&M/Mars candy 
(Bates), John Deere Snowmobiles (Gard¬ 
ner Advertising), Chevrolet (Campbell- 
Ewald), National Savings & Loan (John 
Crowley and Associates), and True-Value 
Hardware of Milwaukee (direct). 

Untitled pregame and postgame shows 
hosted by Mr. Irwin and Mr. Bender 
(with Packers’ coach Dan Devine join¬ 
ing them on the pregame) are sponsored 
by Household Finance (Needham, Harp- 
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Yoo-hoo. The white-hanky-waving phenomenon, which has become the symbol of the 
1973 Super Bowl champion Miami Dolphins, was started two years ago by WIOD(AM) 
Sports Director and Dolphins announcer Rick Weaver (r), In November 1971, while the 
Dolphins were playing the Pittsburgh Steelers, Mr* Weaver wondered how many fans 
in the stands would be listening on transistor radios to the Dolphins-Colts game the 
next weekend. So he asked the fans to bring a white handkerchief with them to the 
game. On Sunday, Nov* 21, just before the kickoff, Mr. Weaver invited his listeners at 
the game to stand and wave their handkerchiefs whenever the Dolphins scored (picture 
at left). They’ve been doing it ever since. 


er & Steers) and Milwaukee's Dale 
Chevrolet (Victor Maier & Associates). 

Wluk-tv Green Bay will again origi¬ 
nate five Packers' exhibitions (joined by 
wsau-tv Wausau, Wis., and witi-tv 
Milwaukee), three of them live and two 
on delay. Bob Schulz will again handle 
play-by-play and Chuck Lane, the Pack¬ 
ers' publicity director, will do the color. 
The national sponsors are Schick Electric 
(direct) and Pabst Brewing (Kenyon & 
Eckhardt).. 


Minnesota Vikings 

The Vikings broadcasts will again origi¬ 
nate from kstp(am) St. Paul, which will 
feed the five preseason and 14 regular- 
season games to a regional network of 
over 70 stations. Play-by-play man is Joe 
McConnell, with former Green Bay Pack¬ 
ers player Paul Hornung on color. 

One quarter of the in-game sponsor¬ 
ship has been sold to Chrysler Plymouth 
Dealers (through Young & Rubicam), 
with another quarter going to Hamm's 
Beer (Dancer-Fitzgerald-Sampie). Twin 
City Federal Savings and Loan (Colie 
McVoy Advertising) has picked up one- 
half. 

Three hours prior to kickoff there's a 
two-and-a-half-hour tailgate show with 
participating sponsorship, followed by the 
Grandstand Quarterback Show , spon¬ 
sored by Neighborhood First Banks (The 
Haworth Group Agency), and Coach's 
Corner With Bud Grant , sponsored by 
Jacob Reis Bottling Co. (Ray C. Jenkins 
Advertising). Five minutes before kick¬ 
off there's the Countdown to Kickoff 
Show , which has been bought by Bomb¬ 
ardier Ski Doo (Sielaff, Herder, Gra- 
wert). 

Paul Hornung's Half-Time Huddle has 
been taken by Red Owl-Synder Drug 
(Howard Cox Advertising). 

Postgame programs are the half-hour 
Point After Show , cosponsored by Union 
Carbide (William Esty) and The Forester 
Co. (Mark Zelenovich Inc.), and a one- 
and-a-half-hour tailgate show sponsored 
on a participating basis. 

Three of the five preseason games will 
be telecast by kstp-tv St. Paul, with Tom 
Ryther doing the play-l?y-play and 
Johnny Sauer on color. 

One-third each has been purchased by 
Twin City Federal (Colie & McVoy) and 
Hamm's Beer (Dancer-Fitzgerald- 
Sample). The remainder is being sold on 
a spot basis. 

No pregame or postgame programs are 
scheduled, but kstp-tv will telecast four 
half-hour Vikings Countdown shows prior 
to the start of the regular season. The 
programs, the first of which was aired 
July 25, feature Tom Ryther and -the 
kstp-tv sports staff and are sponsored by 
Twin City Federal. 


NFC Western Division 


Atlanta Falcons 

Wqxi(am) Atlanta, for the eighth con¬ 
secutive year, will carry the full Falcons 
schedule of five preseason and 14 regular- 


season games. The station, currently in 
the first year of a new three-year contract, 
will originate a 50- to 60-station network 
in the Southeast. 

Jack Hurst will call the play-by-play, 
as he has since 1966, and former Balti¬ 
more Colt player Jimmy Orr will do color 
for the third year. 

Play-by-play sponsors will be First Na¬ 
tional Bank of Atlanta (through Cargill, 
Wilson & Acree), Standard Oil of Ken¬ 
tucky, Delta Air Lines and Atlanta Dodge 
Dealers (all BBDO) and M&M/Mars 
(Ted Bates). 

The Coach's Show , a 15-minute pre¬ 
game interview of coach Norm Van 
Brocklin by Mr. Hurst, will be sponsored 
by Gordon Foods (Liller Neal Battle & 
Lindsey). 

The Pregame Show, a 10-minute pro¬ 
gram with Messrs. Hurst and Orr, is 
sponsored by Union Carbide (William 
Esty) and Ellman's of Atlanta (Mc¬ 
Donald & Little). 

Immediately after the game there’s the 
10-minute The Post-Game Show with 
Mr. Hurst. Again, sponsors are Ellman's 
and Union Carbide. 

The Locker Room Show , with Mr. Orr 
interviewing members of the Falcons, has 
been taken by Custom Music Corp. (Al¬ 
len Advertising). 

Additional sponsors involved in the 
Falcons broadcasts are The Ambassador 
Restaurant (Sam Eckstein Advertising), 
Equitable Life Insurance (Foote, Cone 
& Belding), Rollins Protective Service 
(Powell & Associates) and Southern Bell 
(Tucker Wayne & Co.). 

On the day after each regular-season 
game there's a 15-minute show, The 
Coach's Corner , with Messrs. Hurst and 
Van Brocklin. Sponsor is Chris Motors of 
Atlanta (direct). 

Wqxi-tv Atlanta, which has signed a 
new three-year contract with the Falcons, 
will carry the five preseason games, three 
of which will be aired twice. 

Bob Neal, wqxt-tv sports director, will 
do play-by-play; Alex Hawkins will han¬ 
dle color. 

Sponsors are Atlanta Gas (through 
Tucker Wayne) and World of Sleep 
(A&T Advertising). Spot participations 
have been purchased by Cotton States In¬ 


surance (McRae & Bealer), Atlanta Re¬ 
gional Dodge (BDA/BBDO), Southern 
Bell and Trust Company of Georgia 
(both Tucker Wayne), Hamm's Beer 
(DFS Inc.), Miller’s Beer (Media In¬ 
vestment Service) and International Dairy 
Queen (Campbell-Mithun). No pregame 
or postgame shows are planned. 

Wqxi-tv’s new contract calls for broad¬ 
cast of The Norm Van Brocklin Show, a 
weekly half-hour program which pre¬ 
mieres Monday, Sept. 17. 


Los Angeles Rams 

Kmpc(am) Los Angeles again covers the 
regular-season as well as preseason games 
of the Los Angeles Rams, and in addi¬ 
tion continues to feed a network of 21 
stations in four states (California, Ne¬ 
vada, Arizona, and Hawaii). 

Dick Enberg, Dave Niehaus and Steve 
Bailey are the sportscasters for the Rams' 
games. 

Five sponsors have signed for the 
play-by-play, each buying one-fifth. They 
are: Chevrolet (through Campbell- 
Ewald), Anheuser-Busch for Budweiser 
(Gardner and D'Arcy, MacManus & 
Masius), Continental Airlines (Needham, 
Harper & Steers), Standard Oil of Cali¬ 
fornia (BBDO), and Household Finance 
Corp. (Needham, Harper & Steers). Pre- 
and postgame shows, Ram Warm-Up and 
Ram Report , are being sponsored again 
by Kentucky Fried Chicken (Kauffman 
& Associates) and Sears (Star Advertis¬ 
ing). The Chuck Knox Show has Eve- 
ready Batteries (William Esty Co.) as 
the sponsor. The postgame summary has 
Harris & Frank men's clothing (Mark IV 
Advertising) as the sponsor. 

Knxt(tv) Los Angeles is carrying the 
five preseason games, all but one on 
taped delays. The station's Gil Stratton 
and Don Paul will handle the announc¬ 
ing. Knxt declined to identify its spon¬ 
sors. 


New Orleans Saints 

In the second year of a three-year pact 
with the Saints, wwl(am) New Orleans 
will carry six preseason and 14 regular- 
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season games. The regional network will 
consist of 40 to 45 outlets. 

Play-by-play announcing will be done 
by John Ferguson; Steve Stonebreaker 
will handle the color. 

A 15-minute pregame show has been 
purchased for the third year by Berner’s 
Air Conditioning and Heating (through 
Bill Elliott Advertising) and Union Car¬ 
bide (William Esty) will sponsor a 15- 
minute postgame wrapup with Messrs. 
Ferguson and Stonebreaker. 

As of last week one-half of the in¬ 
game sponsorship was open, with Burger 
King (BBDO) and M&M/Mars (Ted 
Bates) each taking one quarter. 

Wwl-tv New Orleans will carry the 
six preseason contests, with Messrs. 
Ferguson and Stonebreaker handling the 
announcing chores. 

The games have been purchased by 
McDonald’s (Fitzgerald), Old Milwaukee 
Beer (Cunningham & Walsh), Shell 
(Ogilvy & Mather), Gatorade (Clinton 
Frank), Bank of New Orleans (Swigert), 
and McKinnon Chevrolet (Media Pro¬ 
duction Consultants). 

No pre- or postgame programs are con¬ 
templated. 


San Francisco 49’ers 

Ksfo(am) San Francisco, for the 17th 
consecutive year, will carry the seven 
preseason and 14 regular-season games 
of the San Francisco 49’ers, feeding the 
coverage to a regional network of 13 
stations—12 in California and one in 
Nevada. Play-by-play again is by Lon 
Simmons. 

Sponsors for the play-by-play, each 
holding one-fifth, are Metropolitan Life 
(through Young & Rubicam), Standard 
OiL (BBDO), Chevrolet (Campbell- 
Ewald), Roos/Atkins clothing store (Ar¬ 
gonaut Advertising) and Western Air¬ 
lines (BBDO). Commercial time for the 
pre- and postgame shows is to be divided 
between American Bakeries (A. Media) 
and Household Finance (Needham, Har¬ 
per & Steers). The Locker Room Show 
is being sponsored by Dahnken of San 
Carlos. 

Kbhk-tv San Francisco is to carry the 
five preseason games of the 49’ers, with 
two live and two delayed. Whether the 
fifth will be live or delayed was un¬ 
certain last week. 

Bob Murphy and Leo Nomellin are 
doing the announcing. 

Sponsors are Olympia Beer (Botsford- 
Ketchum), Western Airlines (BBDO) 
and Chevrolet (Campbell-Ewald) plus 
participating sponsors. The Saturday 
night 49'ers Huddle show is being spon¬ 
sored by Wells Fargo Bank (McCann- 
Erickson) and participating sponsors. 


A busy season 
ahead for Wold 

Specialist in football on radio 
will be all over the dial 

Robert Wold Co., Los Angeles, providing 
technical services to broadcasters for 
sports events, has added the Philadelphia 


Eagles (wip[am]) to its list of NFL teams 
in the forthcoming season. It is also han¬ 
dling the Minnesota Vikings (kstp[am])» 
the San Francisco 49’ers (ksfo[am]), the 
the Los Angeles Rams (kmpc[am]), 
Denver Broncos (koa[am]), the Oakland 
Raiders (knbr[am]), the Washington 
Redskins (wmal-am), the Buffalo Bills 
(wkbw[am]) and all 22 games broad¬ 
cast by the Mutual Broadcasting System. 
It is negotiating 12 other contracts. 

In college football, Wold will handle 
UCLA (kmpc[am]), Stanford (ksfo- 
[am]), Colorado (koa[am]) and Notre 
Dame (MBS), among others. 

The firm owns the radio-broadcast 
rights to the Washington State Univer¬ 
sity Cougars and has established a 20- 
station network in Washington and Idaho, 
with the key station kvi(am) Seattle. An¬ 
nouncers are Bob Robertson and Mark 
Kaufman. Sponsor is Ford Dealers of the 
Northwest (J. Walter Thompson). 

Wold produces and distributes a syn¬ 
dicated football feature for radio, Com¬ 
puter Kickoff , with Ray Scott. The com¬ 
puter, the firm says, has a five-year track 
record of 80% accuracy in selecting win¬ 
ners of college and pro games each week¬ 
end. This feature is distributed for 18 
consecutive weeks, starting the week of 
Sept. 10. Wold anticipates selling the 
weekly series to from 200 to 225 stations 
this year. 

(This M Special Report ” was written prin¬ 
cipally by Alan Jarvis, assistant editor , 
Washington, with assistance from our 
bureau staffs.) 


Broadcast Journalism* 


More network coverage 
as Watergate heats up 

ABC stays with it despite rotation; 
others schedule prime-time reports 

The rotating system of commercial TV 
network coverage of the Senate Water¬ 
gate hearings was supplemented last week 
when ABC-TV provided live coverage of 
John D. Ehrlichman’s testimony even on 
days when coverage was another net¬ 
work’s primary responsibility. 

ABC, which had primary responsibility 
for the Monday (July 23) coverage, was 
back again on Tuesday when Mr. Ehr- 
lichman, former White House aide, took 
the stand, even though Tuesday was 
NBC’s day in the rotation. ABC covered 
all but about 45 minutes of the Tuesday 
sessions, which ran from 10 a.m. to 12:15 
p.m. and from 2 to 5:15 p.m. And ABC 
was back on Wednesday—CBS’s day in 
the rotation—for more live Ehrlichman 
coverage. 

ABC spokesmen explained that they 
had decided to cover the first day of 
Ehrlichman testimony regardless of the 
rotation schedule, and were deciding at 
the end of each day whether to do so 
the next day. They said they would fol¬ 
low the same procedure when H. R. 
Haldeman, former White House chief of 
staff, takes the witness chair. 

The rotation plan provides that the 


For the FIRST time ever ... 

Jones CATV 
Dictionary 


over 800 CATV 
definitions in both 
French and English 

Now the CATV industry has 
its own comprehensive 
dictionary of technical terms 
in both English and French- 
the Jones Dictionary of CATV 
Terminology Because of 
the smashing success of the 
English version. Jones Int'l 
Ltd. has now published a 
second, greatly enlarged 
edition in two languages. 

For your copy(les) send check to 

Jones Dictionary of CATV Terminology 
Jones Int'l.. Ltd 
880 Continental Bank Bldg 
Englewood, Colo. 80110 
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